“There is a corresponding need for

the invention of new instructional

signs conveying the understanding

of an unequivocal practical message.”
—Adrian Frutiger (b. 1928)

Frutiger's1957 sans serif family for the lumitype,
Univers, established his international reputation.
He devised a rational system for the extended
modern typeface family with double digit
numbers to describe weights ranging from light,
45 to heavy, 83. The first number represents the
weight and the second the condensation. Higher
numbers represent heavier weights and more
condensed kerning. Additionally, an even second
number signifies an oblique letter.
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avenir 35 frutiger 45 univers 65 to develop a sign and directional system for

i ; i the new Charles de Gaulle Airport in Paris.
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avenir 45 univers 75 He created Frutiger, a font whose character

mvenir 45 frutiger 55 univers 53 fit in with the modern architecture of the

avenir 55 frutiger 56 univers 53 airport. Frutiger is neither purely constructed
serifa 45 avenir 65 frutiger 65 univers 63 nor ornamental, its forms designed so that
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serifa 56 avenir 85 fr"tlger 95 univers 93 and legibility makes Frutiger the perfect font
serifa 65 avenir 95 frutiger 75 univers 73 for signage and other applications, where the
serifa 75 avenir 95 frutiger 76 univers 93 distinctness of characters is of high importance.

“Sunday breakfast—a Dutch tradition. Father: You're putting too much salt on
your egg! Son (provokingly): How much salt is the right amount? Father: Just
enough so that you can't actually taste it! It took a long time before I finally

understood my father!”
—Albert-Jan Pool (b. 1960)
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"“The day we stop needing new type will be the same day
that we stop needing new stories and new songs."
—Tobias Frere-Jones (b. 1970)

experimental type design. He now teaches a
Gorage Gothic Regular type design course at Yale School of Design

Gorage Gothic Bold with Matthew Carter. In 1999, he left Font

K Bureau to return to New York, where he began

ork with Jonat mll“

Interstate light co Type Foundry, | —

I b [
Interstate Regular X . | H g‘
Interstate BoldCo t'e time '!!enﬂ:'pr 'Rhode Island School _&gling that experience from one style ¢
- Interstate Black C - : o ) i
Interstate Reg other interests, He graduated from the Graphic Widest possible range in his wor
et B Lot

I

g

Interstate Bol —
Interstate Bla
Interstate L Font eau, where he was a Senior
Interstate R
Interstate E

ent in 1992 and began full-time equally at home with a tradition

-},ﬂ”' or several years. In addition to his m deliberately non-typograph

Interstate ous conl:ributio s to the Font Bureau ic of Schoenberg, the theori

/‘ Iretail Jibrary, he has made three fonts (Reactor,
TIREACTOR

(" Fibonacci, MicrophoReM se, a journal of I. all provided theinitial spark.

ot

One way to impress your clients is with our paper. Meticulous
craftsmanship enhances the direction of your designs. Call today

1-800-444-2562 for samples and service.



